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Abstract

	 For my master’s thesis in Architecture/ Urban Studies, I am research-
ing the design and programming of a new ballpark for the Tulsa Drillers 
baseball organization.  I chose this topic because I want to investigate the 
feasibility of building a new stadium for minor league baseball in Tulsa, 
Oklahoma in order to increase the number of Tulsa Driller tickets sold each 
season because more ticket sales will provide more tax dollars for the city’s 
future growth, development and improvement.  A new stadium would also 
increase tourism in Tulsa, bringing the city more sales tax revenue.  
	 My goals in researching ballpark design are to select an appropriate 
site, develop a preliminary design program and produce a schematic design, 
which could be used for marketing purposes in the future.  I plan to spend 
the first semester researching possible sites and talking with the staff of the 
Tulsa Drillers to establish the criteria for the ballpark program.  The second 
semester will be spent coming up with a preliminary design for the ballpark 
and finalizing the design program.

Project Goals

Research the current ballpark and facility operations	
	 Find out the attendance numbers (The Tulsa Drillers as well as other 	
	 teams in the Texas League)
	 Do field observations of the facility while it is in use 
	 Observe traffic patterns in the park
	 Observe traffic flow (in the park, into the park & out of the park)
	 Find out what uses the facility has in the off-season
	 Find out the needs/ wants of the staff

Research the history of baseball in Tulsa

Select some possible sites
	 Look at location, adjacent properties, potential for
	 other development, cost, access, natural features, views, etc.

Research some of the newer minor league stadiums in the US, with a focus 
on stadiums at the AA level.

Develop a schematic layout for the ballpark and surrounding site

www.tulsadrillers.com

www.tulsadrillers.com
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Aerial photo of the Tulsa Drillers current stadium site and the surrounding areas.  The current stadium is severely landlocked with 
other facilities surrounding it on two sides and main arterial streets on the other two sides.

Aerial photo courtesy of Google Earth. Why Tulsa Needs a New Professional Baseball Stadium

	 The Tulsa Drillers have been in their current facility since 
1981, a decade longer than 2/3 of the AA baseball teams in the United 
States.  While the current facility does serve their purposes adequate-
ly, a new stadium would provide them with so much more.  A new 
stadium could provide increased income as well as promoting devel-
opment in the area surrounding it.  This is why Tulsa needs a new 
professional baseball stadium.  
	 The current stadium is in a location that prevents any future 
growth or expansion.  The Drillers’ inability to expand their current 
facility limits growth, which could spur economic development for 
the team.  Many new stadiums being constructed today include facili-
ties the Drillers don’t have in their current stadium such as multiple 
luxury suites, restaurants, party decks and banquet rooms.  The New 
Hampshire Fisher Cats Stadium has 32 luxury suites which can be 
leased from one to five years or rented on a nightly basis.  The suites 
can hold from 18-26 people and rent for $1000/ night.  Many AA 
stadiums, such as Dr. Pepper/ 7-Up Ballpark in Frisco, Texas, and 
Riverwalk Stadium in Montgomery, Alabama, offer private restau-
rants and bars for their season ticket holders.  These amenities could 
help attract large corporations to Tulsa as well as to the ballpark.  
With luxury suite rental costs from $30-50 per person, suites bring in 
more income than regular box seats.  In order to have amenities such 
as these, the Drillers will have to build a new stadium because the 
current facility won’t support additional construction.  
	 Another reason to construct a new professional baseball sta-
dium in Tulsa is because we are falling behind the rest of our compet-
itors.  Of the 30 AA teams, 22 teams have stadiums constructed less 
than 11 years ago.  Of these 22, 11 were constructed in the past five 
years.  Of the remaining 11 teams, 7 stadiums were constructed in 
the last 10 years.  Tulsa will fall behind its competitors without a new 
stadium.  In the Texas League, where Tulsa plays, 5 of the 8 teams 
have stadiums constructed in the last five years.  Of the remaining 
three teams, Tulsa’s stadium is the second oldest.  Also, all the teams 
in the Texas League that beat Tulsa in attendance numbers have 
stadiums constructed in the last five years.  The Arkansas Travelers, 
who currently play in a historically significant stadium constructed in  
1934, are constructing a new stadium in North Little Rock.
	 A new stadium would provide the Drillers with the opportu-
nity to make more money.  The current facility will hold the organi-
zation back from their competition. While the Tulsa Drillers could 
comfortably remain in their current facility for several years, there are 
several reasons why they should consider moving into a new facility.   
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Team
Name League

2003
Estimate of

Total
Population

Land Area
of City 
(sqmi)

People
per

square
mile

Median
Household

Income

Home
Ownership

Rate

Median
Value of 
Owner

Occupied
Housing

Population
Change

1990-2000

Wichita, Kansas Wranglers Texas 354,216 136 2,536 $39,939.00 61.6% $78,900.00 11.5%

Springfield, Missouri Cardinals Texas 150,867 73 2,072 $29,563.00 53.7% $79,800.00 7.4%

Corpus Christi, Texas Hooks Texas 279,208 155 1,794 $36,414.00 59.6% $72,100.00 7.4%

San Antonio, Texas Missions Texas 1,214,725 408 2,809 $36,214.00 58.1% $63,800.00 14.8%

Frisco, Texas RoughRiders Texas 55,126 70 482 $79,149.00 81.3% $157,200.00 417.3%

Tulsa, Oklahoma Drillers Texas 387,807 183 2,152 $35,316.00 55.6% $83,600.00 7.0%

Manchester, New 

Hampshire Fisher Cats Eastern 108,871 33 3,241 $40,774.00 46.0% $114,300.00 17.9%

Portland, Maine Seadogs Eastern 63,635 21 3,029 $35,650.00 42.5% $121,200.00 1.8%

Akron, Ohio Aeros Eastern 212,215 62 3,497 $31,835.00 59.4% $76,500.00 -2.7%

Mobile, Alabama Bay Bears Southern 193,464 118 1,687 $31,445.00 59.3% $81,400.00 0.3%

Birmingham, Alabama Barons Southern 236,620 150 1,620 $26,735.00 53.7% $62,100.00 -8.7%

Chattanooga,

Tennessee Lookouts Southern 154,887 135 1,151 $32,006.00 54.9% $83,500.00 1.8%

Montgomery,

Alabama Biscuits Southern 200,123 155 1,297 $35,627.00 61.9% $86,800.00 5.6%

The chart above shows some of the census data for the home cities of 13 of the 30 AA teams located in the United States.  The information was gathered to compare the Tulsa Drillers with other AA teams 
with similar locations.  The criteria shown in the chart above were used to select AA teams in cities similar to Tulsa.  The thirteen teams come from all three AA leagues.  The chart compares size of city, 
population, number of people per square mile, and income facts about the city’s population.  

AA Baseball City Facts
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* The population change number for Frisco, Texas is not a typo.  The suburban town just outside of Dallas really has shot up almost overnight and has an abundance of retail shopping and restaurants.
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Stadium Name City

Team
Name League

Opening
Year

Number of
seats

Construction
cost

GA/ Berm 
Seating
Prices

Reserved
Seating
Prices

Box Seat 
Prices

Specialty
Seating Prices

Location Within
City

Lawrence-Dumont
Stadium Wichita, Kansas Wranglers Texas 1934 $5 $7 $10

Hammons Field Springfield, Missouri Cardinals Texas 2005
8,000 Fixed 
2,000 Berm $32 Million $5

Field Box: $7-10 
Box: $12-18

Redbird Roost 
$22.50

Whataburger Field Corpus Christi, Texas Hooks Texas 2005
5,400 Fixed 
2,000 Berm $27.7 Million $5 $9

On the water @ the
Port of Corpus 

Christi

Wolff Stadium San Antonio, Texas Missions Texas 1993
Dr. Pepper/ 7-Up 
Ballpark Frisco, Texas RoughRiders Texas 2003 $9 $15 $18

Driller's Stadium Tulsa, Oklahoma Drillers Texas 1981 10,963 $5 $8 $10

Fisher Cats 
Ballpark

Manchester, New 
Hampshire Fisher Cats Eastern 2005

6,500 Fixed 400
Party Deck + 

Standing Room
Only $20 Million

Bleachers: $4, 
Grandstand: $6

Box: $8, Field 
Box: $10, 

Premium Box: $12
Party Decks: $23 

& $27
Along River in 

Downtown

Hadlock Field Portland, Maine Seadogs Eastern 1994 $6 $7 $8

Canal Park Akron, Ohio Aeros Eastern 1997

9,097 Fixed 
Expandable to 

12,500 $31 Million
SRO: $9, 

Bleachers: $9 $10 Downtown
Hank Aaron 
Stadium Mobile, Alabama Bay Bears Southern 1997 Superbox: $18

Field Level Club 
Seating: $10

Hoover
Metropolitan
Stadium Birmingham, Alabama Barons Southern 1988 10,800 Fixed $14.5 Million

Bellsouth Park
Chattanooga,
Tennessee Lookouts Southern 2000 $4

Lower Box: $8, 
Upper Box: $5

Montgomery
Riverwalk Stadium

Montgomery,
Alabama Biscuits Southern 2004

4,500 Fixed 
2,500 Berm $26 Million $6

Box: $8, 
Superbox: $10

Along a river in 
downtown; ballpark
is located on the site

of a confederate 
prison

This chart shows information gathered about the stadium facilities of the thirteen teams shown on the chart on the previous page.  The chart compares stadium age and size, ticket prices and amenities 
available in cities similar to Tulsa.  Six of the thirteen cities looked at had stadiums constructed within the last 5 years and two more had stadiums constructed within the last ten years.  

AA Baseball Stadium Facts
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Stadium Research:

To become more familiar with the design of minor league stadiums, I did an independant research project on three nearby stadiums constructed in the last 10 years.   I researched everything from construc-
tion cost, to ticket prices to bathroom design, to parking.  I presented the information in the form of baseball cards.  The three stadiums selected were Dr. Pepper/ 7-Up Ballpark in Frisco, TX, Hammoms 
Field in Springfield, MO and SBC Bricktown Ballpark in Oklahoma City, OK.    

Dr. Pepper/ 7-Up Ballpark, Frisco, TX

Located in a suburb of Dallas, TX, Dr. Pepper/7-Up ballpark was selected for further research because of its unique design.  The stadium is layed out in a group of small pavilions constructed of more resi-
dential looking materials.   The design helps the stadium blend into its suburban setting more naturally and the separation between different areas of the stadium allows for good wind circulation throughout 
the park.  

5
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Stadium Research:

To become more familiar with the design of minor league stadiums, I did an independant research project on three nearby stadiums constructed in the last 10 years.   I researched everything from construc-
tion cost, to ticket prices to bathroom design, to parking.  I presented the information in the form of baseball cards.  The three stadiums selected were Dr. Pepper/ 7-Up Ballpark in Frisco, TX, Hammoms 
Field in Springfield, MO and SBC Bricktown Ballpark in Oklahoma City, OK.    

Hammon’s Field, Springfield, MO

Hammons Field was constructed by hotel mogul John Q. Hammons in his hometown.  When it was built, the stadium had no professional team to play in it although Hammons’ intention was to bring pro-
fessional baseball back to Springfield.  A regulation prevents the owner of gambling establishments from owning a minor league team, so Hammons managed to talk the St. Louis Cardinals into purchasing 
their own AA team and putting them in his new stadium in Springfield.  Their first season in their new stadium was the 2005 season.  

6
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Stadium Research:

To become more familiar with the design of minor league stadiums, I did an independant research project on three nearby stadiums constructed in the last 10 years.   I researched everything from construc-
tion cost, to ticket prices to bathroom design, to parking.  I presented the information in the form of baseball cards.  The three stadiums selected were Dr. Pepper/ 7-Up Ballpark in Frisco, TX, Hammoms 
Field in Springfield, MO and SBC Bricktown Ballpark in Oklahoma City, OK.    

SBC Bricktown Ballpark, Oklahoma City, OK

SBC Bricktown Ballpark was chosen for its proximity to Tulsa and its prominent location in a downtown setting.  The ballpark was constructed as part of a long term city wide growth plan called MAPS.  
The ballpark is located in the heart of downtown Oklahoma city and it’s construction has brought many residents back to the ballpark as well as bringing tourists into the stadium.    

7
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Fall Semester
Week 1:  August 21-28, 2005
Begin researching possible sites for the new facility.  Talk to the Drillers staff and find out what 
the most important selection criteria are for them. 

Week 2:  August 29-September 3, 2005
Continue researching sites.  

Week 3:  September 4-10, 2005
Continue researching sites.  Meet with the Tulsa Drillers to discuss programming goals.  

Week 4:  September 11-17, 2005
Narrow down site selection to three sites.  Begin site analysis of the selected sites.  Research 
other ballpark design programs. Begin designing final presentation layout.  

Week 5:  September 18-24, 2005
Continue site analysis.  Do historical research on baseball in Tulsa.  Begin developing the design 
program.

Week 6:  September 26-October 1, 2005
Show site research to the Tulsa Drillers.  Select a site based on my site research and discussions 
with the Tulsa Drillers.  Work on the design program and first studio presentation.  

Week 7:  October 2-8, 2005
Continue working on design program and studio presentation.

Week 8:  October 9-15, 2005
Finalize studio presentation for Sat. Oct. 15.

Week 9:  October 16-22, 2005
Incorporate comments from class and jury into presentation.  Continue developing the design 
program.  

Week 10:  October 23-29, 2005
Continue developing the design program.  Begin work on final semester presentation.

Week 11:  October 30-November 5, 2005
Put together a rough draft of the design program and present to the Tulsa Drillers.

Week 12: November 6-12, 2005
Incorporate Tulsa Drillers comments into design program.  Continue to develop presentation.   

Week 13: November 13-19, 2005
Work on finalizing design program.  Work on finalizing class presentation.  

Week 14: November 20-26, 2005
Thanksgiving holiday. Work on finalizing design program.  Work on finalizing class presentation.     

Week 15: November 27-December 3, 2005
Complete design program and presentation for December 3, 2005.       

Spring Semester
Week 1: January 15-21, 2006
Do space planning diagrams.  Work on site layout.  

Week 2: January 22-28, 2006
Do space planning diagrams.  Work on site layout.  

Week 3: January 29-February 4, 2006
Begin preliminary planning layouts.  

Week 4: February 5-11, 2006
Begin preliminary planning layouts.  

Week 5: February 12-18, 2006
Finish site scheme development.  

Week 6: February 19-25, 2006
Begin working on the facility design.  Layout final presentation format.

Week 7: February 26-March 4, 2006
Work on schematic design and presentation.

Week 8: March 5-11, 2006
Polish up whatever design I have at this time and finalize presentation for March 11, 2006.

Week 9: March 12-18, 2006
Incorporate class and jury comments into design and presentation and continue to develop sche-
matic ballpark design.

Week 10: March 19-25, 2006
Continue to develop schematic ballpark design.  Begin thinking about how I want to present the 
final design.  

Week 11: March 26-April 1, 2006
Continue to develop schematic ballpark design.

Week 12: April 2-8, 2006
Finalize ballpark design.  Begin work on design presentation.  Organize final thesis book layout.

Week 13: April 9-15, 2006
Continue working on design presentation.  Begin to assemble final thesis presentation and book.

Week 14: April 16-22, 2006
Work on design presentation.  Continue assembling thesis presentation and book.

Week 15: April 23-29, 2006

Finish design presentation, thesis book and presentation for class on April 29, 2006.

8
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History:  A timeline of Tulsa’s professional baseball history

	 The baseball tradition in Tulsa is very rich. For the 2005 season, 
the Tulsa Drillers celebrated the 100th year of professional baseball in 
Tulsa. Baseball in Tulsa dates back even further to several years before 
Oklahoma was a state.  The earliest record of baseball in Tulsa can be 
found in 1893, during the Indian Territory days.  In the beginning, base-
ball in Tulsa was played by the company teams of local businesses.  Many 
banks and oil companies actually hired workers based on their ability to 
play baseball.  Professional baseball in Tulsa got its start a little over a 
decade later, in 1905.  In the past 100 years Tulsa has fielded a team every 
year except for eight (1909, 1913, 1918, 1930, 1931, 1943, 1944 & 1945).  
The past 100 years saw three team names, two new stadiums, several sta-
dium renovations and several Major League affiliations.  The most popular 
Major League affiliate was probably the St. Louis Cardinals who the team 
was affiliated w/ for the 50’s, 60’ and most of the 70’s.  In 1976 the team 
was moved to New Orleans and a new AA franchise of the Texas Rangers 
became the home team in Tulsa.  Not long after the new team arrived, so 
did a much needed new stadium.  The current home of the Tulsa Drillers, 
Drillers Stadium, was built in 1984 and has undergone several renovations 
and additions since.  The most recent change in Tulsa professional base-
ball occurred four years ago when Tulsa’s affiliation switched again.  This 
time from the Texas Rangers to the Colorado Rockies.   

The first professional baseball team in Tulsa was formed 
in 1905 and the name Oilers was selected in a fan contest.  
Professional baseball teams in Tulsa would play under the 
name Oilers from 1905-1912 and from 1919-1976.  Tulsa 
had no team in 1913 and when they reformed in 1914 the 
team played under the name of the producers.

Jim Crawford or “Gentleman Jim” was the owner of the 
Oilers from 1919-1929.  Crawford figured largely in Tulsa’s 
oil boom and was the director of Sperry & Crown Oil Com-
panies.  In 1919 he stepped in, saving the team from being 
dissolved and built McNulty Park, the home of the Oilers 
from 1919-1929.  Crawford died in 1930 and Tulsa didn’t 
field a professional team for the next two years.

Professional baseball returned in 1932 when Art Griggs 
moved his Wichita franchise to Tulsa.   The Oilers played 
and won their last season in the Western League that year.  
In 1933 the Oilers joined the Texas League.  In 1936 the 
Oilers won both the Texas League championship and the 
Dixie Series.  In 1934, a WPA project provided the Oil-
ers w/ the stadium that would be the home of professional 
baseball in Tulsa from 1934-1980.

Grayle Howlett was one of the greatest promoters of Tulsa 
baseball and the General Manager/ Owner of the team from 
1946-1962.  Howlett was sent by the Oilers’ major league 
affiliate, the Chicago Cubs to be the GM in 1946 following 
three years when the city didn’t field a team because of the 
war.  Under Howlett the Oilers achieved attendance records 
that would stand in Tulsa until the 1990’s.  

An 1897 Tulsa team, McCombs pg. 10. Jim Crawford, owner of the Tulsa Oilers from 1919-1929, McCombs 
pg. 16.

The 1932 Tulsa Oilers, Western League champions, McCombs pg. 24.
Grayle Howlett (right) pictured at his previous job working with WGN 
legend Jack Brickhouse announcing Chicago Cubs games., McCombs 
pg. 32.

During the 1950’s, minor league baseball throughout the country began 
to decline in popularity.  The number of leagues and teams dropped to 
half the number the country had in 1948.  In 1959 after a string of major 
league affiliates, Howlett secured the St. Louis Cardinals as the Oilers 
major league affiliate and minor league baseball’s future in Tulsa be-
gan to look brighter.  In 1960 Howlett planned to move the franchise to 
Albuquerque, but a local Tulsa businessman, A. Ray Smith, purchased a 
half interest in the team and convinced Howlett to stay in Tulsa.

Some of Tulsa’s players have gone on to fame in the major leagues including Roger 
Maris and Frank Robinson, McCombs pgs. 39 & 40.

9
*All historic information comes from Baseball in Tulsa by Wayne McCombs 
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A. Ray Smith bought out Howlett in 1962 and under his 
ownership the Oilers made the playoffs eight times in the 
1960’s.  In 1966, Smith moved the team from AA to AAA.  
Under Smith’s ownership, Tulsa saw a twelve year series of 
exhibition games with the team’s major league affiliate, the 
St. Louis Cardinals and attendance numbers rose as high as 
3rd in the nation.  In 1976 Smith took his franchise to New 
Orleans and a new era in Tulsa professional baseball began.  

In 1977 Bill Rollings bought the Texas Rangers AA fran-
chise and brought them to Tulsa, keeping Tulsa’s baseball 
tradition alive.  Rollings, along w/ co-owner Roy Clark 
would own the team from 1977-1986.  The new team was 
called the Drillers, a name selected in a fan contest.  During 
their ownership the team would finally leave the crumbling 
stadium that had housed them for 46 years and move into 
their current facility.

Went Hubbard purchased the Tulsa Drillers in 1986.  Hub-
bard was known as a hands-on owner, taking tickets at 
every game, sweeping up trash around the stadium and 
mingling with the fans.  Under his ownership the current 
stadium has undergone several renovations bringing it to 
its current capacity of 10,963, the 15th largest minor league 
stadium in the US.  In 2002 the team’s long standing affilia-
tion with the Texas Rangers ended and in 2003 the Drillers 
became the AA affiliate of the Colorado Rockies.  

Joe Preseren was General Manager of the Drillers from 
1983 to 1995 and under his leadership the attendance num-
bers increased every year despite lackluster team perfor-
mance.  During this time, the Drillers set attendance records 
which still stand today.  

The 1968 Tulsa Oilers, McCombs pg. 45. The 1982 championship team, the Tulsa Drillers, McCombs pg. 81.

Current team owner Went Hubbard (right) with former owner A. Ray 
Smith, McCombs pg. 107.

Tulsa Drillers GM 1983-1995, Joe Preseren, McCombs pg. 89.

10

On March 3, 2006, just prior to the opening of the AA 
baseball season, the Drillers announced a change in owner-
ship.  Chuck Lamson, the Executive Vice President, pur-
chased a controlling interest from then current owner, Went 
Hubbard.  Lamson first came to the Drillers as a pitcher in 
1979 and has been with the team ever since.  He started his 
career in the team’s front office working in ticket sales and 
groudskeeping.  The team later announced the renewal of 
the contract with the Colorado Rockies until at least 2010.

phote from www.gtrnews.com
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Skelly Stadium:

One of the most unique stadiums to host Tulsa’s professional baseball teams was Skelly 
Stadium on May 5, 1966.  Skelly Stadium is a strictly football stadium.  The resulting 
right field wall was a mere 208 feet.    

McNulty Park:  

Located at 10th & Elgin, McNulty Park was built by Oilers’ owner Jim Crawford in 1919.  McNul-
ty Park was known as a hitter’s park, with only 310 feet to the left field fence, 320 feet to the center 
field fence and 274 feet to the right field fence.  The team lost the lease on McNulty Park in 1929 
and the stadium was torn down in the winter of 1930.  Tulsa baseball wouldn’t get another perma-
nent home for five years.

Tulsa County Stadium:

A WPA project, the stadium opened at 15th and Sandusky on July 11, 1934.  Tulsa County Stadium’s field had several names over its 46 years as the home of professional baseball in Tulsa, in-
cluding Texas League Park, Oiler Park, and Driller Park.  By the end of its life, the stadium was very run down and required major maintenance at the start of every season.  Tragedy struck at the 
stadium on April 3, 1974 during an exhibition game between the Houston Astros and the Texas Rangers.  A sudden rainstorm blew in and fans crowded a 15’ section of stands in the center of the 
stadium.  The weight was too much for the stadium to handle and the stands collapsed sending 17 people falling 20 feet down to the pavement below.  The Drillers would continue to play in that 
stadium for another four years.  

Early Tulsa baseball stadiums were just wooden bleach-
ers set up out by the cow pastures.  Pictured is Athletic 
Park, located on East First Street near Frankfurt Ave.  
Tulsa’s professional teams played here from 1906-1908, 
McCombs pg. 11.

Picture taken before an exhibition game with the Chi-
cago Cubs at McNulty Park, McCombs pg. 20.

An advertisement for opening 
day at the new Tulsa County 
Stadium, McCombs pg. 26.

Picture taken during a game in 1979 when the team’s 
lackluster performance and Tulsa’s extremely inadequate 
facilities led to an average attendance of 700 people per 
game, McCombs pg. 80.

Aerial veiw of Skelly Stadium set up for baseball, 
McCombs pg. 54.

Fans sitting along the third base line at Skelly 
Stadium, McCombs pg. 55.

Some of Tulsa County Stadium’s many names, including Texas League Park and 
Oiler Park, McCombs pgs. 43 & 49.

The old stadium could still draw capacity crowds like 
the one shown in 1971 when the Oilers’ major league 
affiliate, the St. Louis Cardinals came to town for an 
exhibition game, McCombs pg. 64.

11
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Drillers Stadium:

In 1980, Tulsa got approval to construct a new stadium thanks to a very gen-
erous donation by local oilman Robert Sutton.  Opening night was on April 
16, 1981 and over the season the stadium tripled attendance numbers over 
the previous year at Driller Park.  The original stadium was a 4,800 seat mul-
tipurpose facility which hosted local high school football and soccer games 
as well as being the home of the Tulsa Drillers professional baseball team.  
The original playing surface was artificial turf.  When it opened, the stadium 
was named Sutton Park in honor of Tulsa baseball’s generous benefactor.  
The name was changed in 1983 to Tulsa County Stadium when Sutton was 
alleged to be involved in an oil scandal.  In 1990, the name changed again 
to the facility’s current name:  Drillers Stadium.  The largest crowd in Tulsa 
baseball history played in the stadium on April 8, 1994.  

Timeline of Drillers Stadium Expansions and Renovations:  

1988:  Seating sections were added to each side of the press box, connecting 
the three existing sections and enclosing the stadium.  The groundskeeping 
area was added and the artificial turf was replaced with new turf.  The addi-
tions increased the overall capacity to around 8,000.

1989:  A new office building with an expanded ticket office area was con-
structed and the home team clubhouse on the third base side was renovated.  

1991:  Major renovation to the stadium’s seating occurred.  The existing 
box seats were removed and the ground beneath them was excavated so new 
seats could be built closer to the field level.  This changed the stadium from 
one to two levels.  The box seat numbers were also expanded, with sections 
being added down both the left and right field lines.  The renovation in-
creased stadium capacity from around 8,000 to around 10,000.  

1992:  The front entrance received a face lift and the press box was enlarged.  
Also, the visitor’s clubhouse and umpire’s dressing room on the first base 
side were expanded and renovated.

1993:  A new scoreboard was installed and the artificial turf was replaced 
with real grass.

1995:  A new lighting system was installed and additional box seats were 
added on the second level behind home plate.

1998:  The concourse was expanded down both the third and first base sides 
of the stadium.  Additional box seats were added down the left and right field 
lines increasing the seating capacity to its current mark of 10,963.  The press 
box was enlarged again, including the addition of two new luxury suites.  
In June of ’98 the parking lot in the infield of the Fair Meadows track was 
constructed.  

2000:  A new, larger scoreboard with a large video screen was installed.

The new baseball stadium under construction in 1980, McCombs pg. 
82.

The original stadium when it opened in April of 1981, then called 
Sutton Stadium, McCombs pg. 84.

Sutten Stadium’s name was changed to Tulsa County Stadium in 
1983 following a scandal involving the stadium’s namesake, Robert 
Sutton, McCombs pg. 90.

Director of Media Relations, Brian Carroll, holding an architect’s 
model of the stadium’s new entrance in 1991, McCombs pg. 109.

A record breaking crowd attends opening night in 1989, McCombs 
pg. 96.

In 1990, the stadium’s name was again changed, this time to it’s cur-
rent name:  Drillers Stadium, McCombs pg. 115.
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www.tulsadrillers.com

Gender

Male	 	 	 	 53.6%
Female		 	 	 46.4%

Age

18-24	 	 	 	 10.4%
25-34	 	 	 	 16.5%
35-44	 	 	 	 30.1%
45-54	 	 	 	 26.5%
55-64	 	 	 	 9.5%
65+	 	 	 	 7.0%

Household Income

Up to $20,000		 	 10.5%
$20,000-$29,999	 	 12.9%
$30,000-$39,999	 	 12.0%
$40,000-$49,999	 	 12.7%
$50,000-$74,999	 	 25.1%
$100,000 & Up	 	 12.2%

Type of Housing

Rent	 	 	 	 17.7%
Own	 	 	 	 76.8%
Other	 	 	 	 5.5%

www.tulsadrillers.com

www.tulsadrillers.com

Drillers Audience Demographics

Marital Status

Married	 	 	 72.7%
Single	 	 	 	 27.3%

Number of Children

No Children	 	 	 45.0%
1 Child		 	 	 18.9%
2 Children	 	 	 21.8%
3+ Children	 	 	 14.3%

Distance from the Ballpark

Less than 5 Miles	 	 23.0%
5-10 Miles	 	 	 24.7%
11-15 Miles	 	 	 18.2%
16-20 Miles	 	 	 10.9%
Over 20 Miles		 	 22.1%
Just Visiting Tulsa	 	 1.1%

Occupation

Professional/ Mangerial	 49.4%
Blue Collar Trade	 	 15.2%
Home Maker	 	 	 7.4%
Self-Employed	 	 11.0%
Retired		 	 	 8.4%
Student	 	 	 7.1%

Demographic information source:  2004 Tulsa Drillers Customer Profile Survey

The demographic information represented above gives information about the Tulsa Drill-
ers’ recent fan base.  One of the most interesting statistics is the number of fans without 
children.  A new stadium could incorparate amenities that would appeal more to families 
with children such as a children’s baseball field, a children’s play area and family friend-
ly, grass berm seating.  Another notable statistic is the distance of the fan base from the 
ballpark.  Fans seem to be spread pretty evenly at all distances.  Tulsa baseball fans are 
willing to drive a number of miles to go see a baseball game.  A final notable item from 
the survey above is the extremely low number of out of town fans.  The team and current 
stadium aren’t drawing in any tourists.  The added amenities and attractions a new stadi-
um would offer could greatly improve the number of tourists who come to Tulsa to watch 
professional baseball.   
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View of the seating area of the larger of the 
two luxury suites.  

View of the food service area of the larger of 
the two luxury suites.  

View of the food service area of the smaller 
of the two luxury suties.  

View looking at the smaller chamber of 
lockers in the home locker room.  

View of the main chamber of  the home 
locker room.    
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Seating chart of current Drillers Stadium from www.tulsadriller.com showing the configuration of the current sta-
dium.  On September 30, 2005 I toured the current facility with public relations director Brian Carroll.  We went 
through all the back areas of the stadium facilities except for the food service areas.  Areas included on our tour 
included the home, visiting and umpires locker rooms, the luxury suites, the control room and the new indoor batting 
cage.  The control room is very inadequately sized for the team’s needs.  The luxury suites are also very small and 
offer fans no outdoor seating.  While touring the facility, Brian commented that the location of the umpires’ locker 
rooms can cause problems.  The locker facilities are located too close to one of the team locker rooms which can be 
problematic when arguments break out during a game.  

View looking into the home press box. View of the control room which houses 4 
people during games in a very tight space.

View of the stands looking down the aisle in 
front of gene ral admission seating on the 
thind base side of the field.    

View looking at the new indoor batting 
cages (new for 2005 season).

View of the training room inside the visitors 
locker room.

14

Home bullpen; located on the first base side 
of the stadium, near the new batting cages.  



Site Selection:

	 When looking into possible sites for a new 
ballpark in Tulsa, several factors come into consider-
ation, such as location, available area, accessibility, 
visibility and proximity to other amenitites.  In recent 
years a few different locations for a new baseball 
stadium have been proposed and those are the areas 
this study is focusing on.  Three sites in downtown 
Tulsa were looked at as well as three sites at various 
points along the Arkansas River.  Two of the river sites 
are located in Jenks near the 96th street bridge and the 
Oklahoma Aquarium.  The third river site is near to the 
river Amphitheater and Festival Park located on the 
west bank of the Arkansas river near 21st street South. 
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Map of Tulsa, Oklahoma and the surrounding suburbs.  The red dots indicate possible site locations for a new baseball stadium.  Three sites are 
indicated in downtown Tulsa and three are indicated along the Arkansas River.  Of the three sites along the Arkasas River, two are in Jenks, Okla-
homa and one is in Tulsa, Oklahoma.

Map of Tulsa courtesy of www.mapquest.com.

Site Selection Criteria

Size - does the selected site have enough available 
land to construct a baseball stadium?

Access - how easy or difficult is it to get to the se-
lected site?

Visibility - can you see the selected site from a dis-
tance or do you have to get to the actual site before it 
is visible?

Nuisance avoidance - is the site located in the vicin-
ity of many people who would find a baseball stadium 
to be a nuisance?  If so, what can be done to lessen 
potential nuisances?

Proximity to other amenities - is the site close to 
other amenities people attending a baseball game 
might enjoy or to places that might bring in new fans?

Parking - is there parking nearby or does the site have 
enough available land to construct adequate parking 
for a baseball stadium?

Cost - how much will the land cost to purchase?
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Greenwood:

Location:  Downtown Tulsa, on the corner of Elgin 
Ave. and Archer Street

Access:  Although the site’s location inside the inner 
dispersal loop provides for great access from all areas 
of the city, some people might have some difficulty lo-
cating the site because of the one way streets and lack 
of highway off-ramps.  Good signage  would probably 
be required to direct people to the stadium.  

Visibility:  The site is very visible from interstate 244.

Proximity to other amenities:  The site is located in 
the heart of downtown Tulsa.  The historic Brady dis-
trict is one block North and has several restaurants and 
bars and the Blue Dome district, which also has several 
bars and restaurants, is just a few blocks South.  

View of the site from the corner of Elgin & 
Archer, looking Northeast. 

View of the site from the corner of N. Green-
wood Ave. & Archer, looking West. 

View of downtown Tulsa from the site.  
Taken from the corner of Elgin and Archer, 
looking South.  

Surrounding buildings, located on the South 
side of Archer, at Elgin Ave.  

Surrounding buildings, located on the South 
side of Archer on  N. Greenwood Ave.  

Legend
  
  Site Access
  
  Picture Location
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East Village:

Location:  Downtown Tulsa, bounded by 1st Street to 
the North, 2nd Street to the South, Greenwood Ave. to 
the East and Elgin Ave. to the West.
Access:  Although the site’s location inside the inner 
dispersal loop provides for great access from all areas 
of the city, some people might have some difficulty lo-
cating the site because of the one way streets and lack 
of highway off-ramps.  Good signage  would probably 
be required to direct people to the stadium.  

Visibility:  The site is very visible from interståte 244.

Proximity to other amenities:  The site is located in 
the heart of downtown Tulsa.  The Blue Dome district, 
a popular night time entertainment area with several 
restaurants and bars is just one block West on 2nd 
Street.  The Brady District and the Tulsa Performing 
Arts Center are also within a few blocks.  

View of the site looking west from 2nd 
Street.  

View of some of the surrounding architec-
ture.  Taken from the corner of 1st & Green-
wood, looking West.   

View looking west down 2nd street toward 
the Blue Dome district.

View looking across the site from the corner 
of 1st and Greenwood.   

Surrounding buildings, located on the South 
side of 2nd Street, just West of Greenwood.    Si
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Nordam Plant in Downtown Tulsa:

Location:  Downtown Tulsa between 4th and 6th 
streets and Frankfurt and Kenosha Avenues.

Access:  Access to the site is very good.  Intestate 444 
runs right along the site making for easy access into 
and out of the site.  The highway exit ramp lets driv-
ers off at 7th Street, one block south of the site and the 
entrance ramp to get on the interdispersal loop is only 
one more block south on 8th Street. 

Visibility:  The site can be seen from the highway and 
from several streets in downtown.  

Proximity to other amenities:  The site is located 
in downtown Tulsa just a few blocks from the Blue 
Dome district.
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Photo looking west on 4th street from the 
site.  

Photo taken from Frankfurt, looking west 
toward dwontown Tulsa.   

Photo taken from the corner of 4th and 
Frankfort, showing the view of the site, 
looking east.

View of the site looking south down Keno-
sha.  

View of the property to the north, taken from 
4th street.  
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West Bank of the River:

Location:  Along the West bank of the Arkansas River 
just North of W. 23rd Street.  

Access:  Access to the site is limited.  The only way 
in or out of the site is off of a small neighborhood 
Street called Jackson Ave. which can be reached from 
W. 23rd Street and from Southwest Boulevard, to the 
North of the proposed site.

Visibility:  The site can be seen from Riverside Drive 
and the Riverparks area located across the river on 
the East  bank.  The site is also visible from the 23rd 
Street bridge.  

Proximity to other amenities:  The site is located 
just South of River West Festival Park where Oktober-
fest is held.  Also North of the site is the Riverparks 
Amphitheater which host several concerts throughout 
the year.  There are currently no restaurants, hotels or 
other forms of entertainment in the area.  
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River West Festival Park

Arkansas River

Hardesty Concrete Plant - 
possible ballpark location

Jackson Avenue

Legend:

    Site Access 

    Possible Site Access

    Picture Location Riverside Drive

Riverparks

W. 23rd Street

Riverparks Amphitheater

W. 23rd Street
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Photo looking North, toward the entrance to 
the concrete plant.

Photo looking North toward the concrete 
plant.   

Photo looking from the site toward down-
town Tulsa, Oklahoma.

View taken from the park located on Jackson 
Avenue, just West of the site.  

View looking North, down Jackson Avenue.



Jenks, Riverwalk Crossing:

Location:  Along the West bank of the Arkansas River 
in Jenks, Oklahoma, just North of 96th Street.   

Access:  Access to the site is limited.  The site is 
reached by driving through the Riverwalk Crossing 
development.  The site can also be reached from a few 
neighborhood streets, if drivers can locate the correct 
streets. 

Visibility:  The site can be seen from Riverside Drive 
as well as from the Riverparks system and the 96th 
street bridge.  The site is also visible from Riverwalk 
Crossing, the nearby retail development.    

Proximity to other amenities:  The area this site is 
located in is booming with the addition of several 
restaurants and shops as well as a large movie theater.  
The Oklahoma Aquarium is also in close proximity.  

View of the site from the Riverwalk Cross-
ing parking lot, looking toward downtown 
Tulsa.  

View of the nearby Riverwalk Crossing from 
the direction of the site.  

View looking south from the site, toward the 
96th street bridge.  Si
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Jenks, Aquarium:

Location:  Along the West bank of the Arkansas River 
in Jenks, Oklahoma, just South of the Creek Turnpike.   

Access:  Access to the site is limited.  The site can 
only be accessed from Lewis Avenue to the north and 
East. 

Visibility:  The site can be seen from Riverside Drive 
as well as from the Creek Turnpike.  The site would 
also be visible from the Aquarium just North of the 
Turnpike.    

Proximity to other amenities:  The area this site is 
located in is booming with the addition of several res-
taurants and shops to the north, as well as the Oklaho-
ma Aquarium just across the Turnpike.  There is also a 
hotel nearby, just North of the Aquarium.    

View looking toward the Jenks Aquarium.  View looking at the hotel located just north 
of the Aquarium.    

View looking North toward the Riverwalk 
Crossing development.    Si
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Site #1:  Greenwood, Downtown Tulsa

Location:  Downtown Tulsa

Space:  At only 6.78 acres, the site is just big enough for a ballpark.  

Access:  Good, near to several highways, and has access from three sides 
of the site.

Visibility:  Visible from interstate 244, but not very visible from the rest 
of downtown.  

Nuisance Avoidance:  Not many people live downtown, so the nuisance 
factor is very low for this site.  

Proximity to other Amenities:  The site is within walking distance of 
the Brady District and within a few blocks of the Blue Dome district, 
both popular night spots in Tulsa.  

Parking:  The site is located in the central business district, which would 
eliminate the parking requirement.  A small lot across the street is vacant 
and could possibly be used to construct a parking structure for the new 
stadium.  

Cost:  The site is comprised of four lots, all owned by the Tulsa Devel-
opment Authority.  The assessed value is $100 for each lot.  

Site #2:  East Village, Downtown Tulsa

Location:  Downtown Tulsa

Space:  At only 4.64 acres, the site may be too small for a ballpark.  

Access:  Good, near to several highways, and has access from all four 
sides of the site.

Visibility:  Visible from several locations in downtown Tulsa, including 
the Blue Dome district and several office buildings.  

Nuisance Avoidance:  Not many people live downtown, so the nuisance 
factor is very low for this site.  

Proximity to other Amenities:  The site is within walking distance of 
the Blue Dome district and not far from the Brady District, both popular 
night spots in Tulsa.  

Parking:  The site is located in the central business district, which would 
eliminate the parking requirement.

Cost:  The site is owned by L J Realty w/ an assessed value of $829,575 

Site #3:  Nordam Plant, Downtown Tulsa

Location:  Downtown Tulsa

Space:  At 9.24 acres, the site is adequately sized for a ballpark 

Access:  Good, site access is right off interstate 75, with access on all 
four sides of the site.

Visibility:  Visible from interstate 75 as well as being very visible from 
other parts of downtown.  

Nuisance Avoidance:  Not many people live downtown, so the nuisance 
factor is very low for this site.  

Proximity to other Amenities:  The site is within a few blocks of the 
Blue Dome district as well as the Brady District , both popular night 
spots in Tulsa.  

Parking:  The site is located in the central business district, which would 
eliminate the parking requirement.

Cost:  The entire site looked at for this project has three owners:  The 
Nordam Group, Inc., White Family Properties and The City of Tulsa.  
The total assessed value for the property is $1,969,003. 

Site #4:  West Bank of the River

Location:  West bank of the Arkansas River, near downtown

Space:  Adequately sized at 12.11 acres  

Access:  Access isn’t very good.  The only access into the site is off of a 
small street called Jackson Avenue.

Visibility: Very visible from Riverside Drive, the 21st Street bridge and 
the outskirts of downtown Tulsa.

Nuisance Avoidance:  There are some apartment complexes nearby, so 
there could be some concern over possible nuisances.

Proximity to other Amenities:  The only ammenities currently near 
the site are the Festival Park which isn’t used much and the Riverparks 
Amphitheater. 

Parking:  The site is large enough to construct the required amount of 
parking.

Cost:   Unavailable

Site #5:  Riverwalk Crossing, Jenks

Location:  West bank of the Arkansas River, in Jenks

Space:  Very good size at 26.33 acres.

Access:  Access is limited with only one major access way.  Several 
smaller roads do access the site as well.

Visibility:  Very visible from Riverside Drive, Riverparks and the 96th 
Street bridge.

Nuisance Avoidance:  The site is adjacent to a neighborhood, so nui-
sance avoidance is a concern to look into.

Proximity to other Amenities:  The site is adjacent to a booming retail 
and restaurant development called Riverwalk Crossing.  The site is not 
far from the aquarium and a hotel.    

Parking:  There is plenty of room to build the required number of 
spaces.  The new ballpark could also share parking with the nearby shop-
ping center.

Cost:  The site is owned by Riverwalk Crossing w/ an assessed value of 
$1,700,000.

Site #6:  Aquarium, Jenks

Location:  West bank of the Arkansas River, in Jenks

Space:  Very good size at 101.13 acres.

Access:  The site only has access from two sides.

Visibility:  The site is very visible from the Creek Turnpike as well as 
Riverside Drive.

Nuisance Avoidance:  A new ballpark in this location would have no 
nuisance factor because the site is surrounded only by empty land and an 
expressway. 

Proximity to other Amenities:  The site is just a few blocks south of the 
Jenks Aquarium and Riverwalk crossing, which has several restaurants. 

Parking:  The site has ample room to construct adequate surface park-
ing.

Cost:  The site is owned by Twin Creeks Investment Group w/ an as-
sessed value of $20,950. 
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Conclusion:

	 During the site selection process six sites were looked at and evalu-
ated based on certain criteria:  location, size, access, nearby amenities, cost, 
visibility and parking.  After researching all six sites and getting input from 
the Tulsa Drillers, I decided to choose one of the two larger sites in down-
town Tulsa for the new AA baseball stadium for the Tulsa Drillers.  While 
I do think that the Jenks sites currently look very good from an economic 
standpoint, downtown Tulsa is also a very viable economic option.  Develop-
ment has been slowly occurring over the past decade and looks to be strongly 
continuing for the foreseeable future.  Also, Tulsa has a century long baseball 
tradition tying the team to the city.   One other site, along the West Bank of 
the Arkansas River, was looked at in this study.   The West Bank site did 
have some assets to offer, such as ample space for construction, a great view 
of Downtown Tulsa and room for future developments, but the site isn’t cur-
rently developing and doesn’t have any other amenities to offer fans coming 
to the ballpark.  In the end downtown Tulsa seemed to be a better choice.  A 
new baseball stadium could promote development in downtown Tulsa and 
Downtown Tulsa has great access, ample existing parking and the potential 
for many current and future amenities for baseball fans to enjoy outside of 
the ballpark.  Three sites in Downtown Tulsa were looked at.  One site, the 
East Village site, was too small.  Of the two remaining sites, the Nordam site 
and the Greewood site, both had many amenities to offer.  The Nordam site 
is larger, but the Greenwood site has a great location right between the Blue 
Dome District and the Brady District.  I spoke with Steve Childers of Down-
town Tulsa Unlimited to get some input on the better site choice.  He felt the 
Nordam site was the better option.  The Greenwood site isn’t large enough to 
construct both a stadium and a parking structure and although there is a lot 
across the street which would be large enough for some parking, the City of 
Tulsa is holding on to that property for future developments.  The Nordam 
site is large enough for both a stadium and a parking structure.  It is also 
located very near to Downtown Tulsa’s developing nightspot the Blue Dome 
District.   
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Site analysis of the chosen site, the Nordam plant, located at 4th and Elgin in Downtown Tulsa.  (Back-
ground image courtesy of GoogleEarth)
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Professional baseball field layout w/ enlarged layout of the batter’s boxes and the pitcher’s mound.  Images 
from www.sportsknowhow.com.

Preliminary Program:
5,000 Box Seats
1,000 Reserved Seats
2,500 General Admission Seats
25 Luxury Suites	
	 Each suite to hold 12-24 people
	 Provide seats outside the boxes for 14 people
1 or 2 Party Decks
	 Capacity of 50 - 100 people
	 Provide picnic environment where families can come and watch the game
	 Provide a more relaxed and open area for watching the game
4 Large Concessions stands on the main concourse
8 Small Kiosk-style concession stands dispersed throughout the stadium
4 Large Restrooms on the Main Concourse
	 +2 Unisex “Family Restrooms”
2 Restrooms on the Suite Level
2 Restrooms on the Press Level
Restaurant or Bar for suite and season ticket holders
Restaurant located at ground level and open to the public year round
Museum space for depicting the history of professional baseball in Tulsa
Kids play area
Souvenir shop (at ground level and open to the public year round)

Things to keep in mind:
	 Need to protect fans along the first baseline from the afternoon sun
	 Provide openings on the south side of the stadium for ventilation and air circulation
	 Provide large concourse area to prevent congestion during sell-out crowds

	

Programming Statement:  

The goal for the stadium design is to create a fan friendly atmosphere with great views from 
all areas of the stadium.  The stadium design should appeal to everyone, not just baseball 
fans.  The theme should reflect Tulsa’s strong baseball history, as well as the historic archi-
tectural character of downtown Tulsa.    
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These nine images represent some of the newest AA ballparks in the 
country.  They are used to represent some common forms for stadium 
seating layout as well as for the layout of other ammenities.  Several 
of the parks have irregularly shaped outfields.  In most cases this 
doesn’t appear to be a necessary design solution, but rather an aes-
thetic one.  The layout of Trustmark Park in Pearl, Mississippi, has 
the seating farther down the foul line angled in more toward the field 
to provide fans in those seats a better view of the infield.  Many of 
the parks, such as The Baseball Grounds of Jacksonville and Citibank 
Park, have seating up front with all of the ammenities lined up well 
behind, providing ample concourse area for fans to walk to conces-
sion stands and restrooms.  This layout also gives fans the ability to 
view the game while waiting in concession lines.  

AA Baseball Stadium Layouts

www.ridersbaseball.com
Dr. Pepper/ 7-Up Ballpark
Frisco, Texas
2003

www.biscuitsbaseball.com
Montgomery Riverwalk Stadium
Montgomery, Alabama
2004

www.jaxsuns.com
The Baseball Grounds of Jacksonville
Jacksonville, Florida
2003

www.springfieldcardinals.com
Hammons, Field
Springfield, Missouri
2005

www.nhfishercats.com
Fisher Cats Ballpark	
Manchester, New Hampshire
2005

www.smokiesbaseball.com
Smokies Park
Kodak, Tennessee
2000

www.lookouts.com
Bellsouth Park
Chattanooga, Tennessee
2000

www.midlandrockhounds.org
Citibank Park
Midland, Texas
2002

www.mississippibraves.com
Trustmark Park
Pearl, Mississippi
2005
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www.baseballparks.com
Whataburger Field, Corpus Christi, Texas

Year Constructed:  		  2005
Capacity: 			   5,460 fixed, 2,500 berm
Luxury Suites:			  19
Cost:				    $27.7 million

Whataburger Field has several amenities, including a swimming pool in the 
outfield, a kids play area with a kid-sized baseball field, 19 luxury suites and a 
suite level restaurant, the Cotton Club.  

www.springfieldcardinals.com
Hammons Field, Springfield, Missouri

Year Constructed:  		  2005
Capacity: 			   7,986 fixed, 2,500 berm
Luxury Suites:			  28
Cost:				    $32 million

Hammons Field is a stadium with many player-oriented 
amenities.  There are two sets of locker rooms, one for the 
Springfield Cardinals professional baseball team and one for 
the Southwest Missouri State baseball team.  The stadium 
also features a full size indoor practice facility.  

www.baseballparks.com
Montgomery Riverwalk Stadium, Montgomery, Alabama

Year Constructed:  		  2004
Capacity: 			   4,500 fixed, 2,500 berm
Luxury Suites:			  20
Cost:				    $26 million

Montgomery Riverwalk Stadium is one of the most unique designs in AA base-
ball stadiums constructed in the past five years.  Built near an old train station, 
the stadium’s design incorporates one of the train sheds.  Fans also get to enjoy 
the actual trains that run by the outfield berm seating.  

www.baseballparks.com
Fisher Cats Ballpark, Manchester, New Hampshire

Year Constructed:  		  2005
Capacity: 			   6,500 stadium style, 400 bleachers
Luxury Suites:			  32
Cost:				    $20 million

Fisher Cats Ballpark is a great example of current ballpark 
design.  The stadium features all of the standard amenities such 
as luxury suites, party decks and children’s play area.  Fisher 
Cats Ballpark also has an amenity fans don’t find at many other 
stadiums:  clam chowder for sale at the concession stand.  

Proposed New Professional Baseball Stadium, Tulsa, OK

Year Constructed:  		  Unknown
Capacity: 			   6,000 fixed, 2,500 berm
Luxury Suites:			  24
Cost:				    $30 million

The proposed new stadium in Tulsa, Oklahoma would have many great 
new amenities to offer Tulsa baseball fans, including 24 new luxury 
suites, 2 party decks, a restaurant on the suite level and a much larger 
press box and control room.  The new stadium would also have many at-
tractions to appeal to families such as flexible seating options and a new 
kids play area within view of the berm seating.  

26



Pl
an

 D
ia

gr
am

s Field Level

The facilities on this level would be located under the ground level of the site.  These facilities 
would all be non-public facilities.  These facilities would also be team oriented.  
  

Ground/ Concourse Level

The facilities on this level would be on the same level as the entry.  Fans would enter at the top 
level of the box seats.  The concessions would be behind the stands with a 360 degree concouse al-
lowing people to walk all the way around the stadium at this level.  Fans would also be able to view 
the game while waiting in line for concessions.  
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Where the majority of the luxury suites would be located.  The area behind home plate would func-
tion as a lounge/ bar area for suite holders as well as season ticket holders.  This level would also 
hold some of the party decks. 

Press Box Level

The press box level holds the the press box, the control room for the stadium, offices for Drillers 
staff members as well as the remainder of the luxury suites and party decks.     
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Partial plan of downtown Tulsa, Oklahoma showing the selected site with the new stadium.  The main travel corridors to the stadium are 4th, 5th and 6th streets running East to West and Elgin running 
North and South.  The main points of access to the site are arriving from 75 North, entering downtown at 7th street.  From 7th, fans will head north on Elgin, then East on 6th street to the parking garage.  
From inside downtown Tulsa, fans will reach the site by driving down either 4th or 6th street or by walking down 5th Street.  The axis where 5th street meets the site is one of the main focal points of the 
design.  One of the two stadium entries is at the end of 5th street, just beyond the existing fire station.  This entry would be the main entry for fans choosing not to park in the parking garage.  Parking ga-
rage users will use the second entrance, located near the intersection of 6th and Kenosha.   

Site Plan

Entry

Entry
Entry 
Plaza

Stadium

Parking
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Staff/ Service Areas

Public Spaces

Circulation 

Legend

Players’ Locker Room 
and Training Facilities

Storage

Coach’s Locker 
Room and Office

Umpires’ 
Locker 
Room

Dugout

Groundskeepers’ 
Offices and Storage

Storage

Players’ Locker Room 
and Training Facilities

Coach’s Locker 
Room and Office

Dugout

Staff Locker Room

The facilities on the field level of the stadium are for the staff 
and players.  Amenities on this level include full locker facili-
ties for each team, complete with training areas, umpire locker 
rooms, staff lockers and restrooms, groundskeepers’ area and 
facility storage.  

www.springfieldcardinals.com
The home locker room for the Springfield Cardinals at Hammons Field.  

Field Level Floor Plan
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Staff/ Service Areas

Public Spaces

Circulation 

Legend
Many of the functions integral to a good fan experience at the baseball stadium are found on the main concourse level.  The  yellow areas in the plan above repre-
sent the “360 degree concourse”.  Fans can walk along this extra-wide concourse to get to the family and group areas located near the outfield as well as the box 
seating and main concession stands located near the infield.  The stadium has several openings along the south side to allow fresh air to flow into the main seating 
bowl for cooling.  The existing fire station along Frankfurt Avenue as well as the Nordam building along 4th Street remain.  The fire station could be converted 
into a large banquet hall or restaurant and the Nordam building would be well suited for office space.  Amenities located on the concourse level include a sou-
venir shop, a museum depicting the history of professional baseball in Tulsa, Oklahoma, a family entertainment area with games for people of all ages, a picnic 
area and a children’s play area.  The stadium has two entries located on the main concourse level:  one for fans parking in the parking garage and another for fans 
parking in the surrounding parking lots.  Fans enter the stadium at the top of the box seating, so the field will be visible from the street level.  The souvenir shop, 
the baseball museum and the ticket sales windows all open to the outside and could be open for business even when games are not being played at the stadium.  

Main Entry

Main Entry

Concession Stand

Box Seats

Ticket Sales

Toilets

Ticket Sales

Concession Stand

Concession Stand

Concession 
Stand

Dugouts

Box Seats

Tulsa Baseball 
Museum

Souvenir Shop

Existing Fire 
Station to 
remain

Existing Nordam 
Building to remain

Pitchers’ 
Bullpen

Pitchers’ 
BullpenFrankfurt Avenue

4th Street

6th Street

K
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View of the existing Nordam building, looking East 
down 4th street.

View of the front side of the existing fire station, 
taken from Frankfurt.

View looking west on 5th street from FrankfurtMain Concourse Level Floor Plan
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	 The main entry to the baseball stadium provides a focal point 
for casual viewers while also directing baseball fans into the stadium.  
A strong main entry design will help first time visitors to the stadium 
figure out where they are supposed to be going.  A good design will 
also entice new visitors to come to the stadium.  Several new baseball 
stadiums have incorporated design elements into their main entries 
which improve the game experience for their fans.  In Springfield, 
Missouri, Hammons field has a large plaza in front of the main entry 
where people can gather and large groups can meet up.  Many stadi-
ums have several ticket booths at their main entries to expedite the 
purchasing of tickets so fans can get into the stadium more quickly.   
Another important consideration is space for lines of fans waiting to 
enter the space.  Creating a welcoming entry with multiple windows 
for ticket purchase, ample space for meeting up with groups and a 
designated area for fans waiting to enter will provide fans with a 
pleasant baseball experience, encouraging repeat visits.  
	 Many stadiums have the main entry located directly behind 
home plate.  This is a central location and creates a good focal point, 
but the main entry does not have to be located behind home plate.  
Fisher Cats Ballpark in Manchester, New Hampshire has a main entry 
near the outfield.  The design for the new Tulsa stadium works better 
if the main entry is not located directly behind home plate.  The sta-
dium design functions best with its site if there are two entries:  one 
off of 6th street for parking garage users and one off of Frankfurt on 
a direct axis with 5th street for people parking in the existing parking 
lots surrounding the stadium.   

Main Entry

www.baseballparks.com
Citibank Park
Midland, Texas

www.baseballparks.com
Whataburger Field
Corpus Christi, Texas

www.baseballparks.com
The Baseball Grounds of Jacksonville
Jacksonville, Florida

www.baseballparks.com
Hammons Field
Springfield, Missouri

The image above shows the large entry plaza at 
Hammons Field where groups can meet up.  The 
entry at Hammons Field does a good job of direct-
ing fans toward the ballpark.

Whataburger Field doesn’t have as large an entry plaza as Hammons Field, 
but the entry is striking and directs traffic into the stadium.

The entry plaza at Citibank Park features a large 
lawn out front, making it an inviting place to gather 
before a game.  

The Baseball Grounds of Jacksonville has a very striking main entry 
which draws fans into the stadium.  

Schematic design sketch of the entry on axis with 5th Street.  The 
design and location of the stadium on the site allows for a large open 
lawn outside of this entry.  The lawn is also easily accessible from the 
6th street entry.
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	 Many new ballparks constructed today feature an open con-
course behind the main seating bowl, offering fans a view of the field 
while they are walking around the stadium.  Another design feature 
common in many new stadiums is what ballpark reviewer Joe Mock 
calls a “360 degree concourse”.  The main concourse encircles the 
entire field allowing fans to walking completely around the stadium, 
getting views of the field from every angle.  The “360 degree con-
course” also provides fans with an opportunity to take in the views 
of all the areas surrounding the stadium.  The new stadium’s place-
ment in downtown Tulsa would make the “360 degree concourse” an 
essential feature in the stadium’s design.  Walking around the new 
stadium would provide great vistas of downtown Tulsa.  The open 
concourse is also essential to a successful design.  An open concourse 
design allows fans to enjoy the game while they are waiting in line 
for concessions or on the way to the bathroom.  With an open con-
course design, baseball fans can go buy a hotdog and not have to 
worry about missing any of the action.  
	 The vertical placement of the main concourse is another 
design consideration.  Most new ballparks have their main concourse 
above the entry level, requiring fans to walk up a staircase or take an 
elevator just to get a view of the field.  Although placing the con-
course on a level above the entry level does make for easier construc-
tion, this design limits the opportunity to bring in new fans.  Placing 
the open concourse at the entry level rather than several feet above 
wouldbe an added bonus for the new stadium.  The design would 
allow casual passers by to get a glimpse of the field from the outside.  
This will promote interest in the new stadium and bring in new fans.  

Main Concourse Level

www.baseballparks.com
Fisher Cats Ballpark 
Manchester, New Hampshire

The above image shows the outfield portion of the “360 degree 
concourse” at Jacksonville, Florida’s new baseball stadium.  Fans are 
allowed to walk all the way around the stadium, enjoying the outfield 
picnic areas and kids play area on their walk.  

The above images show three different ballparks with open concourse designs.  The concourse containing concessions stands and 
restrooms is located behind the main seating bowl, offering fans walking along the concourse a view of the game below.  Another 
good design feature of the concourses shown is their ample width.  This allows fans to purchase concessions, use the restrooms and 
walk around the stadium without creating congestion.  
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www.baseballparks.com
Hammons Field
Springfield, Missouri

www.midlandrockhounds.org
Citibank Park
Midland, Texas

www.ballparkwatch.com
The Baseball Grounds of Jacksonville
Jacksonville, Florida

www.ridersbaseball.com
Dr. Pepper/ 7-Up Ballpark
Frisco, Texas

www.baseballparks.com
The Baseball Grounds of Jacksonville
Jacksonville, Florida

www.midlandrockhounds.org
Citibank Park
Midland, Texas

cchooks.com
Whataburger Field
Corpus Christi, Texas

The images above and to the left show several other concourse 
amenities found in newer AA baseball stadiums.  Many of the 
amenities come in the form of more varied seating options such 
as picnic style seating where fans can eat a meal at picnic tables 
while watching the game.  Some other options are berm seating, 
as shown at Whataburger Field and the party deck shown at Dr. 
Pepper/ 7-Up Ballpark.  The image to the left shows the Baseball 
Grounds of Jacksonville, which features large roof overhangs, 
providing Jacksonville fans with relief from the Florida sun.  
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www.jaxsuns.com

www.baseballparks.com
Fisher Cats Ballpark
Manchester, New Hampshire

www.baseballparks.com
Whataburger Field
Corpus Christi, Texas

www.biscuitsbaseball.com
Mongomery Riverwalk Stadium
Montgomery, Alabama

www.baseballparks.com
The Baseball Grounds of Jacksonville
Jacksonville, Florida

www.baseballparks.com
Whataburger Field
Corpus Christi, Texas

www.baseballparks.com
Citibank Park
Midland, Texas

Family Oriented Amenities

	 Many of the new ballparks in the minor 
leagues feature new amenities aimed at attracting 
more families.  Families with children are an impor-
tant demographic for baseball teams to try to bring in.  
The children in these families are the team’s future fan 
base.  The Drillers currently don’t draw large numbers 
of families and adding some family oriented attrac-
tions in the new stadium could improve on this demo-
graphic.  
	 The images on this page represent some of 
the amenities in other new AA ballparks in the United 
States.  The new ballparks all have children’s play 
areas and most of these play areas are located near the 
outfield berm or bleacher seating.  This allows parents 
to keep an eye on their kids and still be able to watch 
the game.  Berm seating also caters to families with 
children.  Berm seating is less expensive than box or 
reserve seating making it more affordable to bring the 
entire family to a game.  Berm seating also provides 
more flexibility, allowing children to play in the gen-
eral vicinity of their parents.  Again, parents can keep 
an eye on both their children and the game at the same 
time.  This makes the game more enjoyable for both 
children and parents.  
	 The new professional baseball stadium in 
downtown Tulsa should incorporate both the berm 
seating along the outfield wall as well as a nearby chil-
dren’s play area.  Some other features that should be 
considered are a child sized baseball field, a children’s 
play area and games for kids as well as parents.  These 
ammenities could all be placed along the outfield wall 
where fans could access them while walking along the 
“360 degree concourse”.
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cchooks.com
Whataburger Field, Corpus Christi, Texas
In the outfield of Whataburger field, fans can enjoy a private pool party 
while they watch their local AA team play baseball.  The pool is available 
for nightly rental for parties of 50.  The cost is $1,500/ night which in-
cludes a pre-game buffet and your group’s name on the scoreboard during 
the game.  Additional tickets can be purchased for $30 each.

www.baseballparks.com
Hammons Field, Springfield, Missouri
Hammons Field has several unique features to offer fans.  One fea-
ture is the reserved benches along the back wall of the box seats.  
The benches have become very popular with Cardinal fans because 
of the additional legroom they offer.  Another unique element at 
Hammons Field is a section called the Rebird Roost.  Located on 
the upper level along the third base side of the stadium, the Red-
bird Roost offers fans a great view of the game and a meal to go 
along with it.  

www.baseballparks.com
Montgomery Riverwalk 
Stadium
Montgomery, Alabama

Reserved benches View from the Redbird Roost Pool at Whatatburger Field 

www.ridersbaseball.com
Dr. Pepper/ 7-Up Ballpark, Frisco, Texas
The new ballpark in Frisco, Texas features several 
very unique design elements.  One is the placement 
of the pitcher’s bullpens.  The bullpens are located 
in the stands, so the pitchers are warming up right 
in front of several Roughrider fans.  Frisco offers a 
special group package for seating in these sections 
which includes visors for each group member.  

Hammons Field
Springfield, Missouri

Many new ballparks are incorporating full size souvenir shops with unique displays 
for the team merchandise.  In several stadiums the souvenir shop is open for year-
round souvenir shopping.  

Incorporating Unique Design Elements

	 Part of the success of many new ballparks is 
the incorporation of unique design features.  These 
features make the ballpark stand out from other parks 
and attract local fans as well as tourists.  Some ex-
amples include swimming pools in the outfield, special 
seating options, specialty themes in women’s rest-
rooms and special cuisine options.  

www.biscuitsbaseball.com
Montgomery Riverwalk Stadium, Montgomery, 
Alabama
The new ballpark in Montgomery, Alabama offers 
several unique seating options to their fans.  The top 
image shows the Boxcar Buffet, a special seating op-
tion which allows fans to buy a ticket to sit in a picnic 
area and enjoy a meal and a baseball game.  The lower 
image is the Whistle Stop Grille, which is a private 
picnic area where a group can sit and watch the game 
and enjoy buffet style dining.  Both options include 
food in the cost of the ticket.  
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Luxury Suite Level

	 Luxury suite tickets sell for $25-40/ person a game while the 
most expensive box seats sell for only $15/person a game.  Provid-
ing more luxury suite seats in the new ballpark would bring in more 
money per person than additional box seats would.  The luxury suites 
provide fans the opportunity to enjoy the game from the comfort of 
an air-conditioned suite as well as from the elevated vantage point of 
box seating located outside of each suite.  The added amenities of-
fered by luxury suites might attract people to the ballpark who might 
otherwise not attend. 
	 Luxury suites also offer an added attraction for businesses 
wishing to purchase season tickets.  Reserving a luxury suite for a 
baseball season might be more appealing to some corporations than 
buying multiple season tickets.  The luxury suites provide a more 
comfortable for watching baseball.  Suite packages could offer built 
in meal options, making company outings easier to plan.  Also, the 
suite itself provides a gathering space for group outings.  
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Plan of the main luxury suite level.  The suites are 20 feet deep and 15 feet wide with seating outside for 14 people.  Each suite 
could comfortably hold up to 25 people.  The suite level also features some reserved seating along the first base line near the 
outfield and box seating directly behind home plate where fans can enjoy a complimentary meal from the stadium restaurant with 
the purchase of their ticket.  At the end of the structure, along the third base line are the party decks which are open air spaces for 
large groups to rent on a per game basis.  Each party deck could hold 30 people or the two could be combined for larger groups. 

Suite Level Floor Plan

Typical Luxury Suite Floor Plan

Luxury Suites

Luxury Suite 
Box Seats

Luxury Suites

Restaurant

Bar

Toilet

Toilet

Luxury Suites

Luxury Suite 
Box Seats

Reserved 
Seating

Wet Bar/ Kitchenette

Luxury suite outdoor 
box seats (14)

The floor plan above shows the typical layout for the luxury suites lo-
cated on the luxury suite level as well as on the press box level of the 
stadium. Each suite has space inside for groups of up to 25 as well as 
outdoor seating for 14 people.  All suites are ADA compliant.  

Party Decks

36

Storage

Storage

Staff/ Service Areas

Public Spaces

Circulation 

Legend



Su
ite

 L
ev

el
:  

Lu
xu

ry
 S

ui
te

 P
re

ce
de

nt
s

www.biscuitsbaseball.com
Mongomery Riverwalk Stadium luxury suite in 
Montgomery, Alabama.
Suite Rental:  $650/ night (food & drinks 
extra) 
Suite package includes 20 tickets.

www.nhfishercats.com
Suiteholders at Fishercats Ballpark in Man-
chester, New Hampshire.
Suite Rental:  $700/ night w/o food & drinks
		  $1,100/ night w/ food & drinks
Suite package includes 18 tickets with the 
option to purchase up to 8 more tickets.

www.smokiesbaseball.com
Tennessee Smokies Luxury Suite in Smokies 
Park in Kodak, Tennesse.
Suite Rental:  Single Suite $400-500/ night 
(food & drinks extra)
Double Suite $750-850/ night (food & drinks 
extra)
Single suite rental include 20 tickets, double 
sute rental includes 40 tickets.

www.ridersbaseball.com
Dr. Pepper/7-Up Ballpark luxury suite in 
Frisco, Texas.
Suite Rental:  $1,350/ night (food & drinks 
included; beer & wine is $100/ night extra) 
Each suite holds 16-40 people.

www.jaxsuns.com
View from a luxury suite at The Baseball 
Grounds of Jacksonville in Jacksonville, 
Florida.
Suite Rental:  $600/ night (food & drinks 
extra) 
Suite package includes 20 tickets.  Suites 
have closed circuit televised game coverage.

Luxury Suite Precedents

	 The images to the left show some examples 
of luxury suites in recently constructed AA stadiums.  
The average rental cost for a luxury suite is $600/ 
night with an additional charge for catering.  Most of 
the new luxury suites have indoor as well as outdoor 
seating, cable television and kitchenette facilities.  
Most stadiums rent their suites to groups of around 20 
people.  Although the nightly rental fee usually doesn’t 
include food, catering packages can be purchased for 
an additional charge.  Personal waitservice is provided 
for each suite and suite holders get two parking passes.  
Most stadiums offer VIP entry so suite holders don’t 
have to wait through long lines to enter the stadium 
or fight crowds once they are inside.  The luxury suite 
experience is aimed at people who want to enjoy the 
game in the comfort of an air conditioned suite and 
who want to avoid the crowds and hassles sometimes 
associated with a trip to a minor league ballpark.     

cchooks.com
Whataburger Field luxury suite in Corpus 
Christi, Texas
Suite Rental:  $500/ night (food & drinks 
extra) 
Suite package includes 12 tickets.  Each ad-
ditional ticket costs $10.
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Suite Level Amenities

	 Luxury suite holders at newer ballparks have access to several amenities in addiition 
to their luxury suites.  Some parks have exclusive restaurants or bars for their suite hold-
ers and season ticket holders.  Many ballparks offer party decks where a larger group can 
enjoy the baseball game and upscale dining selections in a private picnic area overlooking 
the field.  These party decks can be rented out separately or sometimes in conjunction with a 
suite rental.  Hammons Field in Springfield, Missouri offers a special seating section on the 
suite level where fans get to enjoy a great view of the field and all the food and drinks they 
are able to consume.  These extra amenities add appeal for potential suite holders by offer-
ing more options and perks.  These amenities also provide new opportunites for group and 
individual ticket sales.  

www.baseballparks.com
Hammons Field, Springfield, Missouri
View from the Redbird Roost at Hammons 
Field.  The Redbird Roost is a special sea-
son ticket option located on the suite level 
along the third base line.  The price of the 
tickets include all you can eat ballpark food 
and soft drinks.  The view is noted to be one 
of the best in the park.  

www.ridersbaseball.com
Dr. Pepper/ 7-Up Ballpark, Frisco, Texas
The new ballpark in Frisco, Texas has several party deck 
options available on their suite level.  The party decks range 
from $2,250 for just the deck to $4,850 for the party deck and 
two adjoining luxury suites.  The rental cost includes food 
and beverage, a personalized visor and your group’s name on 
the scoreboard during the game.  The party decks have been a 
very successful feature for the Roughriders.  All party decks 
for the 2006 season were sold out before the season started.  A 
few new group seating options have been added over the past 
two years to help fill the large demand for group seating op-
tions.  Frisco has another amenity located on their suite level 
known as the Founder’s Club.  It is an exclusive restaurant for 
VIP season ticket holders.  

www.biscuitsbaseball.com
Montgomery Riverwalk Stadium, Montgomery, Alabama
The stadium in Montgomery has some unique amenities available on the suite level.  One such am-
menity is the Club Car Bar.  The bar is open exclusively to season ticket holders and suite holders until 
the fifth inning, when it is opened up to the general public.  The bar is located in the existing train shed 
which the designers incorporated into the new stadium.  Another amenity is the Locomotive Loft, an 
upscale party deck with seating for 60-100 people.  The Locomotive Loft is located on the suite level 
and rents out for $32.50/ person.   

Club Car Bar Locomotive Loft
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Press Box Level

	 The remainder of the luxury suites would be on this 
level.  This level also holds the press box as well as the 
control room for the stadium.  The current control room is 
severely undersized for the needs of the stadium staff.  The 
new control room will have enough space to fit the four staff 
members who currently work in there during games as well 
as having room to add more people at a future date.  Both the 
control room and the press box will have a good vantage point 
for viewing the games.  The press box consists of a space for 
the local commentator as well as a space for visiting press.  
The new press box could also incorporate space for television 
broadcasts.      
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Current voice of the Tulsa 
Drillers:  Mark Neely 
Photo by Stephen Pingry/ 
Tulsa World

Press Box Level Floor Plan

Luxury Suites

Luxury Suite 
Box Seats

Luxury Suites

Roof Below

Control 
Room Press 

Box

Office

Office

39

The current press box at Drillers Sta-
dium.  The new press box would be 
larger and offer the option of adding 
equipment for television broadcasts

The current control room at Drillers Stadium is very cramped.  There 
is just enough room for the four people who occupy the control room 
during a game to sit elbow to elbow at the desk provided.  If anyone 
needs to leave for any reason, everyone else has to stand up so that 
person can get out from behind the desk.

Party Decks

Staff 
Offices

Staff 
Offices

Toilets

Office/ 
Storage

Staff/ Service Areas

Public Spaces

Circulation 

Legend
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Code Research

Occupancy:  

Business Areas = Gross Square Footage/ 100
Assembly Areas = Net Square Footage/ 15 for areas with tables and chairs and 1 occupant per seat in main seating areas

Business Areas = 10,000 sf:  100 occupants
Assembly Areas = 9,600 sf:  640 occupants + 8,836 fixed seats = 9,476 occupants

Total Occupants = 9,576

Required Plumbing Fixtures:

Assembly Areas
Water Closets:  Men = 1/120 occupants, Women = 1/60 occupants
Lavatories:  Men = 1/200 occupants, Women = 1/150 occupants
Drinking Fountains:  1/100 occupants

Business Areas
Water Closets:  1/50 occupants
Lavatories:  1/80 occupants
Drinking Fountains:  1/100 occupants

1 service sink required

Required Men’s Toilets:  41
Required Men’s Lavatories:  25

Required Women’s Toilets:  80
Required Women’s Lavatories:  33

Required Drinking Fountains:  96

Additionally, for assembly areas, one unisex, ADA compliant restroom is required.  One ADA compliant stall is required in each restroom and in re-
strooms with six or more toilet stalls, a single ambulatory ADA compliant stall is required in addition to the regular ADA compliant stall.  In men’s 
restrooms one ADA compliant urinal is required and the number of urinals cannot exceed 1/2 the required number of men’s fixtures.   

ADA Seating Requirements:

For areas with more than 500 seats the requirement for wheelchair accessible spaces is six seats plus one seat per each 100 additional seats (1000 seats 
= 11 wheelchair accessible seats).  Facilities are also required to provide one accessible aisle seat per 100 seats.  The required accessible seats are to be 
dispersed throughout the facility.  

The new stadium would require 89 wheelchair accessible seats and 88 accessible aisle seats. 

Exiting requirements:  4 exits required

City of Tulsa, Oklahoma applicable 
codes and ordinances:

International Building Code, 2003 (Also ref-
erence ICC/ANSI A117.1-1998 Accessible 
and Usable Buildings and Facilities)

International Existing Building Code, 2003

International Plumbing Code, 2000

International Mechanical Code, 2000

International Fire Code, 2003

National Electrical Code, 2002

Tulsa Zoning Code

Food Code of the City of Tulsa, 2001 (Tulsa 
City-County Health Department Consumer 
Protection Services)
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The above seats are four possible box seat options.  The box seats would be located on the lower level.  The first two options are plastic seats which can have a team logo cast into the backs.  The second 
two options are metal and have a more traditional look.  The metal seats can have the team logo cast into the standards at the end of each row.  The plastic seats might be slightly more comfortable, but the 
metal has a more traditional ballpark feel.    

	

www.americanseating.com
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The blue colored area in the plan above is where the ma-
jority of the box seats would be located.  The seats would 
be about 24 inches wide with aisle depths of 3’-6”.  The 
seats outside the luxury suites and the restaurant would be 
the same style as the box seats on the concourse level.  

Seating alternative to bench style seat-
ing.  This seating option is less expen-
sive than the box seat options show 
above, but more comfortable than the 
bleacher style seating often used in 
reserved and general admission seating 
sections in stadiums.  

www.americanseating.com

The image above shows the suite level plan where the reserved seats 
would be located.  The seating option to the left would be used for re-
served seating.

reserved seating

box seating
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Daytime baseball start time:  12:05pm
The stadium design provides good shading for a majority of the box seats at this time of day. 

Sunday afternoon start time:  2:05pm
Some of the box seats along the first base line will be in the sun for the entire game, but the major-
ity of the seats will have a good amount of shade..   

Stadium gates open:  6:05pm
The stadium design provides good shading for a all of the seats on the third base side of the field 
and for over half of the seats on the first base side.

Evening game start time:  7:05pm
By the first pitch of the game almost all of the box seats are in the shade.  The extra height on the 
third base side of the stadium provides the necessary shading to help alleviate much of the problem 
with sun glare for stadiums oriented in this direction. 

Sun Glare and Stadium Orientation

	 Because many baseball stadiums are oriented with the home plate umpire facing Northeast, the steep sun angle in the evenings creates the problem  of keeping the sun off of the fans sitting along 
the first base line.  The current Drillers Stadium has a big problem with glare, even for fans sitting close to home plate along the first base line.  The concept for the new stadium design was to increase the 
height on the third base side of the stadium in order to provide more shade in the evening for fans sitting along the first base line.  The following images show the shade levels for June 21, 2006, in the new 
stadium design. 
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	 The image above shows a section through the stadium highlighting the different levels of the stadium and how they relate to one another, the street outside and the field below.   The entry to the 
stadium is at the top of the main seating bowl to allow for views of the field from the street level.  Many new stadiums require fans to walk up a flight of stairs upon entering the stadium in order to get to 
the main concourse.  Keeping the main concourse at street level makes for a better traffic flow pattern into and out of the stadium, gives people outside the stadium a glimpse of the field and presents fans 
coming to a game with a full view of the playing surface almost immediately upon entering into the stadium.   

Stadium Section

Press Box 
Level

Suite Level

Main Concourse 
Level

Main Concourse 
Level

Suite Level

21’-0” below street level Main concourse @ same 
height as street level

15’-0” above street level

30’-0” above street level

15’-0” above street level

First base side of the stadiumThird base side of the stadium
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Conclusion

…..The one constant through all the years, Ray, has been baseball. America 
has rolled by like an army of steamrollers. It has been erased like a black-
board, rebuilt and erased again. But baseball has marked the time. This field, 
this game: it’s a part of our past, Ray. It reminds of us of all that once was 
good and it could be again. Oh... people will come Ray. People will most 
definitely come…….
Terrence Mann (James Earl Jones) 
“Field of Dreams” 1989

	 If you build a new professional baseball stadium in downtown Tulsa, 
Oklahoma, people will come.  They will come because they have been 
coming for over 100 years.  The city of Tulsa has a very rich professional 
baseball tradition and the current team, the Tulsa Drillers, has a proven track 
record with Tulsa fans.  They have been among the top three teams in atten-
dance in the Texas League over the past ten years, losing out only to teams 
with newer stadiums.  While a new stadium would be a major investment, 
Tulsa baseball and Tulsa baseball fans have proven worthy of such an invest-
ment.
	 People will come because the stadium is new and exciting.  New sta-
diums show a dramatic increase in fan attendance over the numbers from the 
previous year played in the old stadium.  The attendance numbers at these 
new stadiums do show a slight decline after the first year, but the numbers 
don’t drop off significantly but instead remain steady at the higher attendance 
rates.  When Tulsa opened their current stadium in 1981, they produced 
almost three times the attendance from the previous year.  The attendance 
numbers dipped slightly in the next year, but have been steadily climbing 
since.  The Tulsa Drillers are already producing great attendance numbers 
and the features a new stadium would offer will only improve on those num-
bers.  
	 One of the biggest benefits of a new stadium financially will be the 
addition of luxury suites.  The most expensive box seats in AA baseball 
sell for $15.  A seat in a luxury suite sells for $30-45.  Many of the new 
AA stadiums with multiple luxury suites already have the majority of their 
suites leased out for one or more seasons.  Some teams, like the Montgomery 
Biscuits and the Corpus Christi Hooks, actually have to reserve a couple for 
nightly rentals.  The profits on luxury box rentals will be a major benefit of a 
new baseball stadium.  The luxury suites will also bring in fans, such as large 
corporations, who might not have thought of attending a Drillers’ game.  
	 Relocating the baseball stadium in downtown Tulsa is another ben-
eficial feature a new baseball stadium will offer Tulsa.  The Tulsa Drill-
ers averaged about 4,500 fans per game over the past few years.  With this 
study’s proposed stadium location, those 4,500 people would be coming to 
downtown Tulsa for the 70 games the Drillers play at home every season.  
The downtown businesses near the proposed location offer many amenities 
baseball fans can take advantage of, such as the nightlife and restaurants in 
the Blue Dome district, and the baseball fans would increase sales for local 
businesses.   
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Schematic concept drawing for a new baseball stadium in downtown Tulsa, 
Oklahoma



 Websites

Official website of Minor League Baseball
http://www.minorleaguebaseball.com

Official website of the Texas League 
http://www.texas-league.com
  
Joe Mock’s Baseballparks.com
http://www.baseballparks.com

The official webpage of the Tulsa Drillers
http://www.tulsadrillers.com

The official webpage of the Corpus Christi Hooks
http://www.hooks.com

The official webpage of the New Hampshire Fisher Cats
http://www.nhfishercats.com

The official webpage of the Frisco Roughriders
http://www.ridersbaseball.com

The official webpage of the Tennessee Smokies
http://www.smokiesbaseball.com

The official webpage of the Montgomery Biscuits
http://www.biscuitsbaseball.com

The official webpage of the Jacksonville Suns
http://www.jaxsuns.com

The official webpage of the Springfield Cardinals
http://www.springfieldcardinals.com

The official webpage of the Chattanooga Lookouts
http://www.lookouts.com

The official webpage of the Mississippi Braves
http://www.mississippibraves.com
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